Created Your First Dashboard in
Alchemer Pulse

This tutorial focuses on building your first dashboard, and this chapter relies on a sample data set

for the reporting data.

Build a dashboard from scratch

When you log into your account on the left side of the screen, you can navigate to the dashboard

editor by clicking on the square icon.
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When you enter the page, you're greeted with the dashboards menu. From here, you can either
select to create a new dashboard from scratch, or from one of our three dashboard templates. Find

out more about templates here.
For this example we'll create a dashboard from scratch.

Before we can create our new dashboard, we need to source some new insights! To do this, we'll
need to explore the analytics and feedback tab so you can find answers in your data and save
those insights at widgets to store in your dashboard.

Finding your first insights

The act of creating a dashboard is very much like storytelling. A good story grabs your attention
and takes you on a journey, evoking an emotional response. Wouldn't it be great if you ignite a

response internally to act on the voice of the customer?
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Head over to Reports, and select ‘New Report from Scratch’. Let's get some context on the data
and find out how our NPS score is trending over time.
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In the following report, we've selected the metric Net Promoter Score to be visualised over a time
period of the last 3 months. Next, we need to save the report so we can access it in our dashboard

editor.
To do so, give your report a descriptive name and click the bright blue button 'Save Report'.

It's now time to drill down on the chart and shed some light on what is driving the NPS score.
Let's breakdown the previous chart we made above by category and save as a new chart on our
dashboard.
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Now if we navigate back to our dashboard we now have 2 charts available to view.
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Let's fill out our dashboard with a few more insights. It's clear that the checkout experience
category is driving negative NPS score amongst customers. Let's drill down deeper and try to
understand what's driving the score.
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Under further investigation, we can see that over the last three months checkout experience has
trended downwards in Net Sentiment.

A few themes stand out as underperforming notably shipping and checkout of account features.
Let's add another chart to the dashboard to see if the checkout experience has worsened over
time.

Great, we now have a simple dashboard with a compelling story to bring back to key stakeholders
in the business to take action on the data. It's now time to try this with your own data!


https://downloads.intercomcdn.com/i/o/237725718/b06233f4f701df1067d05cfc/my-first-report-checkout.gif?expires=1732225500&signature=a02dd2b588eadd4d401a8fc3d2f68b98e5adf462c995b4a4d70ffbff7425e8f3&req=diMgEct7moBXFb4f3HP0gNqdrediGbpBIjJfPhfSvxtuVFhp%252FHSnm5455sF3%250AYjRHkN9gu5pGNqZAwQ%253D%253D%250A

My first report

Net Sentiment Trend by Category Checkout Experience Net Promoter Score Last 3 Months Breakdown by Checkout Experience

Reorder
Receipt / Email Confirmation
Promo Code / Coupo

Save /Edit Order

Shipment Notifications / Tra...

Checkout and Your Account —
Shipping / Billing Address ——
Jun Jul Aug
Net Promoter Score By Category NPS Trend Last 3 Months

Account Manager

Online Experience
Customer Care
Build Attributes

Marketing

Product Attributes

Logistics

Design Services

—

Invoicing  —

Checkout Experience  Eum———
—

Miscellanaous Jun Jul Aug

Related Articles



https://downloads.intercomcdn.com/i/o/237733404/dd7ef66d9ee5330311cec722/Screenshot+2020-08-19+at+12.56.13.png?expires=1732225500&signature=0c93679370c24852c16b80241761243713d93bf34b0eb26e3b7be0439bd360e9&req=diMgEcp9mYFbFb4f3HP0gMn1C6P58rUwML5mSsi4cCmHIcUyA75KPCiCefEs%250Ao64famYFYU%252FIGSK16w%253D%253D%250A

